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2010 ADDY Awards shine
spotlight on U.S. military
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The creative troops were oul in full force
last weekend, as the American Advertis-
ing Federation (AAF) — San Anbonio
honored its own during the 2010 ADDY
Awards under an umbrella theme of trib-
ute to all branches of the 1.5, military.

But it wasn't all about taking something
home; ADDY guests were encouraged to
bring a non-perishable food item, which
will be given to the San Antonio Food
Bank and all proceeds from the silent auc
tion will benefit the military charity Op-
eration: Comfort — supporting wounded
goldiers at Brooke Army Medical Center
(BAMC).

“Although this is an evening that [ocus
5 on creative excellence,” explaing We
ltssa Burnett, 2010 ADDVY chair, “the AAF
san Antonio alse realizes the imporiance
of giving to those in our community who
are in meed,”

The ADDY Awards are considered the
advertising industry’s largest and most
represenfative competition, recognizing
creative excellence and the very best
warldwide,

San Antonio winners were  selected
from apgroximately G600 entries received
from area agencies, design shops, free
lance professionals, and students in the
San Antonio market,

One of the evenings biggest winners
was Atkins who carried home 25 ADDY
Awards and Best of Show Other agen-
cies who loaded up their swag bags with
awards included Geomedis, Anderzon
Media Group, Creative Noggin, Market
Vision, Bradford Lawton and Blue Clo-
ViR,

Conzastently one of San Antonio’s most
entertaining awards shows, this year’s
praoduction waz titled *Drop and Give Me
ADDY."

Industry professionals and agencies
collaborated to present this year's show,
including Melissa Burnett, Eleazar Her
nandez of Hernander Design Studio,
copywrter Paula Andrade, Arispe De
sign and Gray Web Technology + Design.
Producer was David Frank of Say It With
Photos. lcing on the AAF cake was a pre-
sentation by the Texas Military Institute
Caolar Guard,

Despite the dazzling show and the sc-
calades, the mission of the AAF San An-
tomio i3 big picture, providing scholarship
dollars to students pursuing carcers in
marketing, adveriizsing, design and com-
munications,

ADDY stories

San  Antonio-based Creative Civilizas
tion, snageed a tatal of 14 ADDY Awards
from the American Advertizsing Fed:
eration (AAF) and two statewide awards
fram the Texas Public Relations Assock-

tion (TPRA). Creative work represented
included University Health System,
American Stale Bank, San Antonio Opera,
George Gervin Youth Center, The Magik
‘Theatre, San Antonie Hispanic Chamber
of Commerce and agency sell-promotion.

Creative Civilization won two special
award categories: a Gold ADDY Award
and Judges Award in the "Best Local TV"
categrory for University Health System’s
“Living Proof™ Child Safety and Second
Place for “Best Integrated Campaign
Case Study” for the George Gervin Celeb-
rity Roast,

“These awards are a reflection of our
agency culture and mantra,” says Al Agui-
lar, chairman and CEQ of Creative Civi-
lization, “Inspiration is all around us' is
mare than just woerds — it's our way of
viewing the world.”

Along with the usual “big agency” play-
erg at the ADDY Awards, Komet Mar
keting Communications carned its first
ADDY — a Bronze in the Collateral Ma-
terials Category for Parade of Homes cus-
tom homebuilder CKC Custom Homes.

CED Leslie Komet says, "The brochire
was cocreated with Hernandez Design
Studio, also of San Antonio ... we've un-
dertaken a complete re-branding of CKC
Cugtom Homes, redoing their loge, tag
line, sdvertisements and collateral mate-
riaks,”

While Komet is glowing over her finst
ADDY Award, she doesn't expect it to be
her last. “We're thrilled with the recogni-
tion by our peers for our hard work and
are excited about what the future holds.”

Bromley walked away with 10 ADDYs,
four of those Gold. Bromleys Deborah
Charnes adds that part of the coup was
that one Gold and one Bronze were for
viery non-iraditional work for the San An-
tomo Convention & Visitors Bureai.

Other big winners include Parscale Me-
dan, Texas Creative, K Fernandez and As-
saciates, Creative Link, Blonde Creative,
JEH Preductions, Herpandez Design
Group, Boess Crealive, Cartel Creativo,
The EF Group, Chimera Design, and
Clockwaork Stwdios,

Algo toting homve awards were Guerra
De Berry Coody, Arispe Creative, seri
ousmedia.net, Uppercase Design Group,
SWEB Development, WICKLEY Integac.
tive, Grray Web Technology + Design, Ke-
oni Concepts, and Eudkin Productions,

CASA/KGBTexas

Another ADDY award winner, KGBTex-
a8 Public Relations/Advertising, is find-
ing reward in its mission to assist Child
Advocates San Antonio (CASAL)

CASA's executive director, Janct Ket-
cham, explains that KGBTexas agreed to
provide pro bonn agency services to help
CASA market and promole its upcoming
family fun day titled “Festival of Voices.”

_The event will take place Sunday, Feb. 28,

from 1-5 p.m. at Rio Cibolo Ranch.
For event tickets or to assist, log onto
fagtivalafvoi , :

ANDI RODRIGUEZ is a 5an Antonio-based free-
lance writer and public relations professional,
She can be contacted at andimediamarketing®
sbeglobalniet,
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Luncheon: 4/9, Nominations due: 3/19
Downtown Alliance is excited to host the tenth annual Downtown's
BEST Awards on April 9, 2010 at the Westin Riverwalk, These awards
calebrate the people, organizations, and places that have made
significant contributions to downtown San Antonio. Before we can
crown the 2010 winners, we need you to nominate the best pool of
deserving candidates through our Call for Nominations form on our
websile.

Nominations and tickets can be purchased online:

nttp://www.downtownsa.org/bhest

CAbegones inclsde: Adapive Uise = Arte & Culure » Development/Consiruction «
EventMarketingPromation « Mew Business/Oflice - Public/Privale Padnenship - Residential -
FastaurantfFalad « “Wikd Cord”—You nama the categony] = Works in Progress = BEST of tha

Past Decade (no-fee for this calegony) = Dowriowner of the Year (no-fee for this categorny)

Chuesions? Call (210)225-3962 or visil downlownsa.ong
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2010 Downtown's B_EST Awards

heck us out for your 1
2010 Company Picnic'

( 45500 Antosio's i corporalions hove rted
Time Worner Pork's event their best ever!

W “1]}"? Becouse Time Wamner Park provides

| " ewerything ond dees all the work for you te make your
i company pimic {small and longe companies] @ most

/ memonable éay or evening. There's plenty fo do for oll oges
intluding prize-winning conbests, “wadky” compelifions, beath
volleyball, softball, bings, mogic show, puppet show, ballaon
stulptures, foce painting, midway gomes, soccer, basketball,
swimming in our 25-mefer pool, “Feel Good" DJ music, ond o
delicious catered bunch or dinner, All the prizes ore provided,
including the grond door prize.

This event is 100% “Turn-key™!

Park Amenities

= Beoutifully Londscoped
b Acres

= Large Air Conditioned
Pavilion & Covered Patio
# B Covered Povilions

* b Softboll Fields

» 20 Sand Voleyboll Gourts ~ You do nol do any work! — T|pE
* 2 Lorge Ploygrounds Call 230-6719 WARNER
* Amusements, Rides emoit: keeEsportsamericosa.com Er = s

& Inflatables Emu“.'i;'i.n;mirq-:ﬂhﬂ;i:' 3 t?f*
= Delicious catering 3 I5-Mater Swimening Pool —
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with Variety of Menus
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