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(£ | Certified Energy

I M TERSMATIONAIL

CEl is an energy consulting firm w/' a
focus on reducing our client's energy
costs. With a cost effective product
portfolio we will guarantee reductions
in enérgy demand, consumption and
your carbon footprint.

Free Consultation
Commercial / Residential

Architecture & Design

Latitude Architects, Inc. 210-255-0561
Arehitaciure — Inerioe Dasign - Planning
LEED AP

Wiitigs Odfice Interiors .. 210-270-0100
Organic workspace and ofice furmiurs
solulions - weaalwittigs.com

Building Mgmt. Services

Concord Property Carp, #10-822-8600 =33
Graen Buiding Operations, Managermen
& Consuling - DOESgeiiBonCont-Cor GO

Pure Grasn ... £ 1 0-330-5876
Full service sco-fiendy bulding cleaning
conbraclon - www punegresencleansa oom

Education & Conservation

"Decrease enangy cosis and increase
your bottom Bne®, ... 2 10-084-5424
wis. CerfifiedEnergyinternational com

Retail & Hospitality

Holicay lnn W .............. 2 10-530-2508
Texas' Greenesi Hotel £ LEED certified
Mara info: holidayinn, comdsananonitrmy

Business leadars in San Artonio warnt
iz know who the Green Experts are!

Call 477-0858 to be included
" in this column!
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THE ES3ENTIAL BUIIMESS TOODL

Green Space Golumn runs

every other week!

SiteJuice gives Web pages a search engme boost

MARKETING
& MEDIA

ANDI RODRIGUEZ

TV en

You've secured a great looking Web site
for your chient; but is it being utilized by
the right target demao?

Web-site success hinges on high SED
(search engine opiimization) ranking,
making it easy (or polential chents 1o find
youi. Like a GPS system for your sile, man-
aging key SEO data and metrics is key 1o
connecting customer to client. Ryan Kelly
knows that while small agencies need
data collection and analysis, they're fo-
cused on strategy and execution. 5o he's
made it easy to do both.

Eelly, founder and CEQ of Pear Analyt-
ics (www. pearanabytics.com), has earned
a name for himself in the world of Web-
site metrics analysis, both locally and in-
ternationally. He stresses that small busi
nesses deserve a way to compete with the
big dogs in a world where SED is a 530
hillion-ayear industry, Siteluice, Kelly's
newest power tool, has a specific applica:
tion for small agencies that analyzes Web
gites and uncovers weak points so sites
may be more easily discovered in search

engrines,
“Everyone needs to ask, How much
is my site worth, and how much should
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TEXAS TODAY AND TOMORROW

Az the University of the Incarnare Word, our graduase snadies programs pramene individual
seli-realizarion, culrural |;|!'n.'¢-n.'rq,- and el semielarion. Whether yau e mhng:
research degeee ar the masser's or doctoral level, 2 werminal degree mesting profesional
reguiremients, of intellscrual preparation for perscnal ensichmsent and public service, UTW
prewides 3 quality education all s an affordsble price. Known noc only for i academic
excellence, bux for an environment chag values persomal awmenaion and endrndual dagmicy,
we are one of the Fastest growing private anivemicies in che stace with o diverse student body
thart uly reflects the fuce of Texas roday and romoemow:

UNIVERSITY OF THE
INCARNATE WORD

210.829.6005 » www.niw,.edu

The Univerie i3 Fours'

I spend in SEOY We've invented a spe
cial algorithm to determine the worth
of a Web site based o’ where it ranks in
search engines, and the competitivencss
of words it ranks for,” says Kelly. "There
are a variety of technical reasons as to
why a site does not rank well; we detect
these issues, explain their importance
aru:iad'nn: on how to fix or improve them
in Figher-Price language.”

[0 a nutshell, SiteJuice technology does
the heavy lifting, allowing the agency to
become SEOQ experts vet stay focused
on what they do best. Kelly explains that
once an agency has added their client's
Web site into the tool (and that of their
competitors) SiteJulce will automatically
produce weekly or monthly update re-
ports on the progress of the SEOQ cam-
paign. And, adds Kelly, the agency does
not have to install anything on the client's
Web site, Site]uice crawls the site similar
to how a search engine wodld.

The recon work SiteJuice generates is
impressive, Data shows rankings move-
ment on the three main search engines
for all keywords being tracked, where
competitors rank, and how much the Web
site value has increased. All of this data
lies at the fingertips of the agency to pres-
ent to the client, courtesy of SiteJuice,

“We have a variety of ways we can deliv-
er the data. ... We can even white label it,
s0 reports are branded with your agency
logo information. ... It could even become
anew revenue stream and another service
ta affer clients,” says Kelly. “Web-site traf-
fic isn't important unless you're convert-
ing those leads into sales” Kelly says.
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True love may be a long shot, but at the
JW Marriott San Antonio Hill Country
Resort & Spa, it could hinge upon a hole
in one. The resort, along with collaborat-
ing partner ThekKnot.com, has embarked
on the next phase of a 5150k Wedding
Contest. The resort recently selected six
lucky couples who will play in a golf tour-
nament in order to win a sixfigure dream

wedding. !

The Shole scramble, taking place at the
PGA Tour Tournament Players Golf Club
(TPC) San Antonio (wewwipcsanantonio,
mu] will feature the six team-couples
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This marketing partnership was a first
for Marrioit International and has led to
further expansion of an ongoing relation-
ship between the two brands, explains

Callaway. .
"We're working with TheKnobcom, the

done anything like this before.”

Keeping on the green just might make
it possible to avoid spending any. The win-
ning couple will refurn to the resort for
an alkinclusive $150,000 grand-prize wed-
ding to take place the weekend of May
21=23. Callaway says that in addition, The
Enoloom leam of stvle and desiygn ex
perts will create a one-ofakind wedding
experience and provide exclusive hands-
on wedding planning for the lucky couple
and 200 of their closest Eumily and friends.
‘The icing on the wedding cake? A luoury
honeymoon at the TW Marriott Thilani Re-
sort & Spa on Oahu in Hawaii.,

Bronze Quill

With a motte of “Rewarding excellence
Recognizing the best,” it's no doubt that
the 2010 International Association of Busi:
ness Communicators San Antonio (IABC:
SA) Bronze Quill Awards are a force to be
reckoned with.

The Bronze Quill competition features
27 categories thal encompass areas rang-
mg from communication management,
strategy, events, graphic design to flm/
video, print, online/electronic and social
media. Former LABC Chair Lisa Hastian
says the Bronee Quill Awards oompeti-
tion is open to both members and non-
members of LABC working in Greater San
Antonio and South Texas.

The deadline for all entries ks March 22
{All entries must be postmarked by this
date). Bronze Quill categories and entry
forms are now available online at the IABC
San Antonio Web site, as s information on
preparing a work plan and work samples
The 2000 winners will be announced and
henored at the Bronze Chaill Gala, taking
place May 20 at the Witte Museum

For general Bronze Quill inguiries, beg
onto www.saiabe.com

ANDI RODRIGUET is a local free-lanoe
writer and public relations professhonal, She
can be contacted at andimediamarketing®
skoghobal et




